
On-site Internship Case Study

As a Marketing and Publishing Intern and assistant to the A&R Manager,  I was given the opportunity to contribute to artist marketing and

development.  In preparation for an album release, we set a timeline for several single releases. For every single release,  we launched multiple

paid Instagram advertising campaigns in order to drive traffic to his Spotify page. Analyzing the success of the ads, I judged which should be cut in

order to concentrate the spendings in the most cost-effective way.  We were able to get some traction with his first single, but the campaign for

his second single, “Nosebleeds,” which began on the first day of April, was not performing as well as we hoped. On April 9th, I assisted the A&R

Manager, analyzing information about our audiences via Facebook ad audience insights and Spotify Publishing Analytics, refining our target

audience, adding new keywords based on demographics, interests, and behaviors. As you can see, this resulted in an immediate audience

increase and surpassed our expectations: our engagement resulted in our being placed on Spotify Algorithmic Playlists, Release Radar, and

Discover Weekly,  which in turn, further increased engagement






